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Copyright 2016-17 Daniel Hall 

 

All Rights Reserved. This guide may not be reproduced or transmitted in any form without the written 
permission of the publisher. Every effort has been made to make this guide as complete and accurate as 
possible. Although the author and publisher have prepared this guide with the greatest of care, and have 
made every effort to ensure its accuracy, we assume no responsibility or liability for errors, inaccuracies or 
omissions. Before you begin, check with the appropriate authorities to ensure compliance with all laws and 
regulations. 

Every effort has been made to make this report as complete and accurate as possible. However, there may be 
mistakes in typography or content. Also, this report contains information on online marketing and technology 
only up to the publishing date. Therefore, this report should be used as a guide—not as the ultimate source of 
Internet marketing information. 

The purpose of this report is to educate. The author and publisher do not warrant that the information 
contained in this report is fully complete and shall not be responsible for any errors or omissions. The author 
and publisher shall have neither liability nor responsibility to any person or entity with respect to any loss or 
damage caused or alleged to be caused directly or indirectly by this report, nor do we make any claims or 
promises of your ability to generate income by using any of this information.  
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Video 1 Introduction 
 
Resources: 
 
Liquid Web - 
http://www.danielhallpresents.com/liquid/ 
 
Mailchimp  
http://mailchimp.com/  
 
Aweber 
http://awondermail.com  

 

 
Video 2 Jing Info-Products  
 
Resources: 
Jing 
https://www.techsmith.com/download-jing-
win-thankyou.html  
 
Sample Document http://rf-info-
products.s3.amazonaws.com/revitalize-your-
blog-post.pdf  
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Video 4 Creating Themed PPT Templates 
 
Resources: 
Canva http://canva.com/  
 

 
Video 5 Slideshare.net Traffic 
 
Resources: 
http://slideshare.net/  
 

Video 6 eBook and Kindle Traffic 
 
Resources:  
Kindle Direct Publishing 
https://kdp.amazon.com/  
 

Video 7 Issuu Magazine Traffic 
 
Resources: 
Issuu https://issuu.com/  
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Video 8 Scribd Traffic 
 
Resources: 
https://www.scribd.com/  
  

Video 9 Pinterest Traffic 
 
Resources: 
Pinterest http://pinterest.com 
 
BONUS PINTEREST TRAINING! 
http://djh.evsuite.com/pinterest-replay/ 
 

Video 10 Hashdoc Traffic 
 
Resources: 
Hashdoc 
https://www.hashdoc.com/ 
  

Video 11 YouTube Traffic 
 
Resources: 
YouTube http://youtube.com  
 
Google Hangouts On Air 
 https://plus.google.com/hangouts/onair  

https://www.scribd.com/
http://pinterest.com/
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https://www.hashdoc.com/
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https://plus.google.com/hangouts/onair
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Video 12 Jing Info Product Traffic 
 
Resources: 
Sample document   http://rf-info-
products.s3.amazonaws.com/sample-revitalize-
your-blog-post.pdf  
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